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growth through the expansion of
their businesses.

€ GENEWIZ

Sofi science. Superior service

GENEWIZ, Inc.

Chairman & CEOQ: Steven Sun, Ph.D.
NJ Location: South Plainfield
Founded: 1999

Full-time NJ Employees: 88
Business: Contract Research

GENEWIZ is proud of its tre-
mendous growth, but as a contract
research organization, it can also

E I eve n co m pa n ies to take pride in its contributions to

the advancement of science and

Rece ive N J B IA,S 20 1 1 teCh"ll"l}?(:czzgoyr‘npany helps scientists

by taking over certain steps in their

Awa rd s fo r Excel I e n ce research processes — steps that GE-

On October 18, New Jersey Business & Industry Associa-
tion President Philip Kirschner will present the As-
sociation’s 2011 Awards for Excellence to 11 companies
that have done outstanding work to improve the quality
of life in New Jersey.

The awards will be presented during a dinner cer-
emony at The Pines Manor in Edison.

Every year, NJBIA honors a select group of employers
from among its 22,000 members for their outstanding
achievements in four categories: business expansion,
environmental quality, outstanding employer and pub-
lic service.

All NJBIA members in good standing are eligible to
be nominated for this annual award. The winners are
selected by an independent panel of judges who volun-
teer their time to select the winners. This year’s judg-
ing panel was comprised of representatives of SCORE,
Counselors to America’s Small Business, and NJBIA
members.

Mercadien P.C. verified the information supplied by
the winning applicants.

The 2011 winners:

BUSINESS EXPANSION AWARD
The Business Expansion Award is presented to com-
panies that have contributed to the state’s economic

NEWIZ can do faster and more cost-

effectively — and thereby contribut-

ing to a successful research project.
In fact, GENEWIZ counts among its loyal customers
nine Nobel Prize winners in medicine or chemistry.

Since its beginning in 1999, GENEWIZ has expanded
from a 200-square-foot subleased laboratory to an inter-
national company with more than 98,000-square-feet of
facilities across the U.S. and in China.

Last year, even in a weak economy, GENEWIZ saw
its revenue grow by 50 percent and added 39 jobs to its
U.S. payroll. Here in New Jersey, where the company is
headquartered, GENEWIZ created 19 new jobs in 2010
and 23in 2011.

As its name implies, GENEWIZ specializes in DNA-
based research services. Its current portfolio includes
DNA sequencing, gene synthesis, molecular biology,
genomic services, and GLP/cGMP regulatory services.

Ranbaxy Inc.

Sr.Vice President and Regional Director - Americas:
Venkat Krishnan

NJ Location: Princeton

Founded: 1994

Full-time NJ Employees: 647

Business: Pharmaceuticals
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Pharmaceutical company
Ranbaxy, a global manufacturer of
generic and OTC pharmaceutical
products, just keeps growing.

A winner of NJBIA’s Business
Expansion award six years ago, one
would have expected the company’s
growth to level off over time. But
Ranbaxy had other ideas. Since
2005, Ranbaxy has invested $69.5
million in its New Jersey facilities,
including $54.2 million in the past
two years.

The investments have supported
expansion of its Middlesex County
manufacturing facilities, making
Ohm Laboratories the company’s
largest facility in its global manufac-
turing network in terms of tablet/
capsule capacity. The company also
has made investments in its infra-
structure technology to improve
productivity.

The growth is fueled by the
continued increase in Ranbaxy’s
U.S. sales, which are up 127 percent
from 2005. In total, Ranbaxy now
has FDA approval for more than 130
generic drug product formulations.

Not surprisingly, this has trans-
lated into good paying jobs for New
Jersey. The company’s New Jersey
workforce has grown from 414 in
2005 to 647 in 2010, mostly in the
manufacturing area.

And Ranbaxy is not done yet. It
plans to add another 50 jobs in New
Jersey this year.

ENVIRONMENTAL

QUALITY AWARD

The Environmental Quality Award
is presented to companies that have
done outstanding work to preserve
or enhance the quality of the envi-
ronment in New Jersey.

64 October 2011

MNE‘H Jersey Manuiacturers
Insurance Company

NJM Insurance Group

President & CEO: Bernard M. Flynn
NJ Location: West Trenton,
Parsippany, Hammonton
Founded: 1913

Full-time NJ Employees: 2,500
Business: Insurance and Banking

When NJM Insurance Group
expanded its presence in southern
New Jersey, it not only provided
long-term benefits for policyholders
and bank customers, but it also had
a positive impact on the environ-
ment.

You wouldn’t have noticed it
when driving by, but the site that
now hosts NJM’s South Jersey of-
fices and NJM Bank’s Hammonton
branch was historically a peach
orchard, and like many former or-
chards it was found to be contami-
nated with dieldrin and products
containing lead and arsenic used
commonly during the 1940s through
1960s. In addition, a smaller area of
the site was historically a sand-and-
gravel mine and was barren with no
agricultural potential.

NJM'’s first action was the
environmental remediation of the
approximately 32,000 cubic yards of
soil within the top six to 24 inches
across the majority of the site’s sur-
face area. From there, NJM moved
forward with a design strategy that
didn’t just meet regulatory require-
ments, but provided sustainable
design.

Design highlights include: nine
bio-infiltration basins, six bio-infil-
tration islands, one bio-retention
swale, and a rainwater harvesting
system ensuring that all new run-
off created by impervious coverage
remains on site. Local storm water

drainage systems are not given addi-
tional burdens. Flooding to adjacent
properties has been reduced. Addi-
tionally, recharge to the aquifers that
sustain drinking water for the lo-

cal and South Jersey population and
ecosystems have been greatly im-
proved.

The NJM site also features the
use of native plants and a design
that was also able to reuse several
hundred of the trees already on site
for buffers that provide privacy to
neighboring properties.

Overall, NJM has succeeded in
taking a property that was in disuse
and encumbered by multiple envi-
ronmental constraints and develop-
ing it into a site that adds back to the
local economy and enhances NJM’s
facilities to serve insurance policy-
holders and bank customers.

DATAPIPE

Managed IT Services

Datapipe, Inc.

CEO: Robb Allen

NJ Location: Jersey City
Founded: 1998

Full-time NJ Employees: 177
Business: IT Services

In the quest to increase the use
of clean energy, Datapipe, a leading
provider of managed services and
infrastructure for IT, has achieved
its latest milestone. The company
now powers all of its data centers
nationwide on 100 percent renew-
able energy sources, making it the
only IT company in New Jersey and
one of only 13 companies nation-
wide to earn membership into the
Green Power Leadership Club run by
the U.S. Environmental Protection
Agency (EPA).

The company’s San Jose, Califor-
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nia data center switched to 100 per-
cent renewable energy in February,
while the rest of Datapipe’s facilities
had already converted in 2010.

Although renewable energy is
more expensive than regular elec-
tricity, the added cost is not passed
on to clients. Datapipe combined its
renewable energy effort with a suc-
cessful energy conservation initia-
tive that reduced consumption.

Datapipe installed a 99 percent
efficient power source energy-saver
system, optimized the efficiency of
its computer room air conditioning
units (resulting in 55 percent power
savings) and made power consump-
tion a key consideration for every
piece of hardware it purchases.

Datapipe’s commitment to us-
ing clean energy in its operations
will help reduce both its carbon
footprint and the environmental
impacts that the increased demand
for digital services produce.

OUTSTANDING EMPLOYER AWARD
The Outstanding Employer Award

is presented to companies that
demonstrate a creative and forward-
looking approach to managing their
human resources.

o ¥ BARNABAS HEALTH

Barnabas Health

CEO: Ronald J. Del Mauro

NJ Location: West Orange
Founded: 1996

Full-time NJ Employees: 12,571
Business: Healthcare Services

Barnabas Health has a simple
formula for success: Knowledge =
improved patient care. Obviously,
putting that philosophy into prac-
tice requires ongoing employee edu-
cation and training. But how does
New Jersey’s second largest private
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employer schedule classes while
operating six acute care hospitals,
two children’s hospitals, an ambula-
tory care center, hospice and pal-
liative centers, a behavioral health
network, and numerous outpatient
facilities and physician practices
around the clock?

Barnabas Health uses the Inter-
net.

The health system created a vir-
tual university of classes called the
NetLearning Management System
for all employees and Learning Asset
Management System for managers.
The e-learning systems offer hun-
dreds of online customized courses,
which are available to all staff any-
time and anywhere they have access
to the Internet.

Employees have access to
healthcare specific courses designed
by experts in their subjects, such
as nursing education and infection
control, among others. There are
also general business and manage-
ment courses as well as numer-
ous Podcasts and Webcasts. The
curriculum offered grew from 245
modules in 2007 to more than 3,000
in 2010.

The courses are designed to sup-
port the mission of Barnabas Health
by enhancing employee and man-
agement knowledge and providing
staff with the necessary tools to
adapt to an evolving healthcare mar-
ketplace. Additionally, the courses
advocate performance standards
with a focus on achieving more con-
sistent patient outcomes and high
quality care.

The program also enables
Barnabas Health to track and record
competencies of its employees,
maintain licensures through con-
tinued education, and comply with
healthcare regulatory and compli-
ance organizations.

The training is free for employ-

ees, and it appears to be popular.
Ninety-one percent of employees
used the online tools in 2010, com-
pleting more than 200,000 courses.
Subscriptions to NetLearning
increased 85 percent between 2009
and 2010, with 18,000 employees
benefiting from the online system.

gn Bergen's Promife
H

Bergen’s Promise, Inc.

President and CEO: Dean Pastras
NJ Location: Rochelle Park
Founded: 2002

Full-time NJ Employees: 33
Business: Behavioral Healthcare
Nonprofit

Working with children who have
intense and complex mental health
needs can be emotionally drain-
ing. That’s why organizations like
Bergen’s Promise, Inc., a private,
nonprofit agency that helps families
in crisis, generally have a high rate of
employee turnover.

To combat this problem, Bergen’s
Promise revamped its strategic plan
to help employees become more
engaged, to promote wellness and
to foster teamwork. The effort has
dramatically improved employee
retention and increased continuity
of care, which has improved the out-
comes for the children and families
served by Bergen’s Promise.

The change begins with the
workforce structure. Employees
now work together in teams of four
to seven individuals to foster com-
munications and increase sharing
of best practices. Bergen's Promise
also revamped its training programs
to provide regular training sessions,
as well as its orientation program to
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better prepare new employees for
the job ahead.

The agency introduced a Well-
ness Board to help employees lead
healthier lifestyles, with tips on
subjects such as nutrition and stress
management. It even partnered
with a local fitness agency to con-
duct fitness-focused team-building
activities.

Bergen’s Promise also imple-
mented Healthcare Flexible Spend-
ing Accounts for both employees
and dependents at no cost to
employees. And the agency imple-
mented a “flex time” policy to allow
employees to better balance work
and family needs.

The initiative has produced
impressive results. In an indus-
try where the average 12-month
retention rate is less than 60 per-
cent, Bergen’s Promise was able to
achieve an 82 percent retention rate
and increase the average length of
employment more than 220 percent
since 2006. Now employees stay
an average of three-and-half years.
And after the Wellness Program was
implemented, employee use of sick
time dropped 35 percent.
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U 3

™
k& MEDV

Hackensack University

Medical Center

President & CEO: Robert C. Garrett
NJ Location: Hackensack
Founded: 1888

Full-time NJ Employees: 5,616
Business: Hospital

Since 1888, Hackensack Uni-
versity Medical Center (HUMC)
has been working to make people
in Bergen County healthier. Now
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they are turning their expertise to
improving the health and wellness
of a population that’s even closer to
home: the center’s 5,600 employees
and their families.

Two years ago, HUMC commit-
ted itself to creating a culture of
wellness at its workplace by not only
encouraging its employees to do
more to prevent disease, but also by
making it easier for them to reach
their goals.

With the commitment coming
from the CEO and senior leader-
ship, HUMC first looked at its health
benefits plan and removed all
copayments for preventive care. The
center also added a new tobacco
cessation program, providing free
nicotine replacement therapy, free
nicotine and non-nicotine prescrip-
tion aids and free counseling.

To address major health issues
early, HUMC also added a Disease
Management Program as part of
its health benefits package. The
program assesses the risk of each
employee for six disease states:
Diabetes, Asthma, Chronic Obstruc-
tive Pulmonary Disease, Congestive
Heart Failure, Coronary Artery Dis-
ease and Obesity Weight Manage-
ment. Additionally, all inpatient and
most outpatient services rendered at
the center are free to employees and
eligible dependents.

The center also encourages
healthier lifestyles as part of its cul-
ture of wellness initiatives. It offers
dietetic meals and healthier choices
in vending machines, as well as
providing reimbursement for weight
loss programs like Weight Watch-
ers and memberships at accredited
gyms.

The center even hired an onsite
wellness coach as part of a Healthy
Lifestyle Coaching pilot program
that so far has attracted 600 employ-
ees.

PUBLIC SERVICE AWARD

The Public Service Award is present-
ed to companies for outstanding
service to their communities.

Lowy’s Moving Service
Wheaton
We mave yowr life

Commercial & Residential
Maving & Storage
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Lowy’s Moving Service

President and CEO: Stephan Lowy
NJ Location: Neptune

Founded: 1924

Full-time NJ Employees: 45
Business: Transportation Services

For more than 80 years, Lowy’s
Moving Service has been helping
businesses and residents move all
over the country. With that expe-
rience, the Lowys have learned a
thing or two about relocations, one
of which is that too much food gets
thrown away when the moving truck
gets packed up.

The Lowy family felt this was
wasteful, so two years ago they
formed Move For Hunger to deliver
that food to local food banks. Lowy’s
simply asks the family or business to
donate the food and Lowy’s delivers
it. It’s a simple idea that has taken
off.

Not content with just doing their
part for the community, Lowy’s be-
gan recruiting other moving compa-
nies to do the same thing with their
customers. Now, 142 companies
in 33 states are participating in the
program.

Nor do they limit food collec-
tions to relocations. Recogniz-
ing that hunger is a year-around
problem, Move For Hunger began
organizing food drives during the



holidays and throughout the year.

Their efforts have made a differ-
ence. In just two years, Move For
Hunger delivered nearly 200,000
pounds of food to food banks
nationwide, and its membership is
continuing to grow.

Uy NOVARTIS

Novartis Pharmaceuticals
Corporation

President: André Wyss

NJ Location: East Hanover
Founded: 1996

Full-time NJ Employees: 4,733
Business: Pharmaceuticals

When it comes to corporate
public service programs, companies
usually do one of two things: they
either go out into the community
and contribute their time and effort,
or they open their doors and let the
community benefit from what the
company has to offer.

Novartis Pharmaceuticals Corpo-
ration (NPC) does both.

Its community service activities
are highlighted by an annual Com-
munity Partnership Day, in which
thousands of Novartis employees
volunteer for community organiza-
tions doing cleanups, repairing fa-
cilities or providing donations. But
the company also opens its doors to
local teens under its Multicultural
Teen Corporate Mentoring Program.

Both programs are sponsored
and run by the organization’s Alli-
ance Development and Philanthro-
py team and have been in existence
for 14 years.

Community Partnership Day,
an annual day of service, provides
nonprofit agencies with a volun-
teer workforce to take on whatever
projects are needed. Last year, more

than 2,000 New Jersey-based em-
ployees volunteered onsite, offsite
and through collection drives for 75
nonprofits. They do everything from
painting and maintenance to work-
ing with the elderly. Many of the
groups rely on volunteers and count
on Novartis’ help each year.

The mentoring program is
designed to help students better
understand the career possibilities a
corporate setting offers.

The week-long program is of-
fered twice to allow more students
to participate. It includes a welcome
from NPC President André Wyss,
panel discussions with executives,
career and college fairs as well as
career workshops, and a community
service project. The program culmi-
nates with a mock product-market-
ing challenge, followed by an awards
dinner with parents and families at
the end of the week.

These activities are in addition to
the company’s ongoing efforts, in-
cluding its annual United Way cam-
paign, an onsite blood drive pro-
gram, annual holiday Spirit of Giving
collection drive, two after-school
tutoring and mentoring programs
for grade-school children, volun-
teering monthly at the Community
FoodBank in Hillside, and a broad
philanthropic grants program.

(# Prudential

Prudential Financial, Inc.
Chairman & CEO: John R.
Strangfeld

NJ Location: Newark
Founded: 1875

Full-time NJ Employees: 7,947
Business: Finance

Charitable organizations exist
to help people overcome hardships

and improve their lives. But what
ifit’s the charities themselves that
need help?

Prudential Financial noticed that
the weak economy had simultane-
ously increased the demand for the
services of charitable organizations
and limited their ability to raise
funds to carry out their missions. So
Prudential set out to help chari-
ties find new, more effective ways
to meet their financial goals and
develop leadership among their
boards.

The program, called the Strength
for Capacity Initiative, was created
by Prudential’s Community Re-
sources Department.

The first phase of the initia-
tive began with an all day seminar
dubbed “Breaking the Gala Addic-
tion Clinic” to provide nonprofit
boards and staff leaders with alter-
natives to traditional events-based
fundraising like galas or sporting
events.

Leaders learned that such events
typically cost more than they raise:
on average, it costs $1.33 to raise
$1.00 for the charity. So the clinic
brought in experts to share fundrais-
ing best practices, such as how to
use social media in fundraising. The
clinic included a presentation by the
Institute of Entrepreneurial Lead-
ership on how to develop a viable
business plan.

Prudential backed up its call for
more effective and creative fundrais-
ing by offering competitive grants
to the most compelling ideas. The
Food Bank of New Jersey won the
$75,000 first prize grant for its idea
to produce and sell its own line
of bagel crisps, with the resulting
revenue helping them feed more
people. Kids Corporation won a
$25,000 Prudential Grant for its idea
to create an organic farm and sell
the produce locally, which will en-

New Jersey Business
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able them to introduce the children
and families in their programs to
healthier eating. And City Without
Walls, an urban gallery to advance
careers of artists, received $10,000
for its idea to generate income by
providing Web-based marketing ser-
vices to artists and art organizations.
In a later phase of the project,
called “Leadership for Capacity,”
the company also offered $25,000
grants to nonprofits that strength-
ened the board’s role in fundraising,
enhanced the collaboration between
their board leaders and staff, or
developed strategic alliances with
other nonprofits that improved their
ability to serve constituents.

HALU
UNIVERSITY

Seton Hall University
President: A. Gabriel Esteban
NJ Location: South Orange
Founded: 1856

Full-time NJ Employees: 651
Business: Higher Education

Seton Hall University provides
a quality education in more than 60
different majors at its South Orange
campus. While the 10,000 or so stu-
dents who attend Seton Hall every
year may pursue different academic
disciplines, they all have the oppor-
tunity to learn about serving their
community.
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Seton Hall encourages students
to participate in its Division of
Volunteer Efforts (DOVE) program
and donate their time and effort to
help the elderly, serve the poor and
help educate children. The students
have responded admirably. During
the 2009-2010 academic year, the
program provided more than 16,000
hours worth of community service.

DOVE has formed a partnership
with 25 community organizations,
such as local soup kitchens, schools
and nursing homes. But the pro-
gram doesn’t stop there. When it
sees a need in the community that’s
not being addressed through current
programs, it creates its own. So far,
DOVE has established 15 of its own
programs.

Activities include spending time
with elderly residents at area nurs-
ing homes and adults with special
needs at group homes who do not
often get the opportunity to interact
with college-age people.

DOVE volunteers tutor young
people, mentor middle school stu-
dents and help teach English to non-
English speakers. They also volun-
teer at soup kitchens and participate
in food drives.

Activities are not limited to New
Jersey or even the United States.
Seton Hall students have traveled
to Haiti and El Salvador to help at
orphanages, hospices and other
facilities.

DOVE makes it all possible by re-
cruiting volunteers, providing trans-
portation and supervision for each
program, managing the schedules of
the student volunteers and lining up
the volunteer opportunities. NJB

Verification of AFE Information
Provided by Mercadien, P.C.

Mercadien, P.C., Certified Public Ac-
countants performed the agreed-upon
procedures to verify the informa-

tion supplied by the award-winning
finalists. As entrepreneurs serving
entrepreneurs, the principals and staff
of Mercadien, P.C., CPAs are uniquely
suited to provide creative solutions

to a variety of business challenges.
Mercadien, P.C. is a single-source
solution offering a full spectrum of
accounting and consulting services,
including traditional audit and finan-
cial report services, tax compliance
and consulting services, Section 404
internal control reviews, Federal and
multi-state tax compliance and plan-
ning, and international taxation.

Mercadien works with closely-
held companies, their owners and
management teams to develop
strategic and financial plans designed
to maximize wealth and profitability,
minimize taxes and risk, and evalu-
ate systems and processes, while
increasing efficiencies.

Mercadien specializes in working
with professional service firms; the
real estate industry; manufacturing;
wholesale and distribution compa-
nies; auto dealerships; and nonprofit
organizations and government agen-
cies, including municipalities and
professional and trade associations.

Mercadien, P.C., Certified Public
Accountants has been in the Princ-
eton area for over 45 years and cur-
rently has a staff of approximately 85
professionals, including 12 principals.

Mercadien, P.C., CPAs is a Merca-
dien Group Company.

The Mercadien Group is a family
of distinct companies created to
serve the diverse and sophisticated
needs of clients in a capacity for
greater than any single organization
can offer. The Mercadien Group pro-
vides accounting and tax, consulting,
technology, asset management and
outsourcing services.



